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Continuation of Substance of Interview including descnption of the general nature of what was agreed to if an 
agreement was reached, or any other comments: Applicants explained that Park, Malackoski and Cohen do not 
disclose: 

1. Targted promotions based on purchase history. 

2. Automatic display based on proximity. 

Discussed new claim 65. Applicants expained that cited references do not disclose "predetermined proximity assianed 
to commercial entit/'. ; n 1 J^y^^ 
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Remarks on Highlighted Limitations 

I. Pending Independent Claims 1 , 29, 43 and 60 

a, '^transmit identity information identifying a person associated with said vehicle 
and to receive promotional information targeted for said person based on a purchase 
history of said person " 

None of the cited references disclose this feature. The closest reference is 
Malekowski et al. This reference discloses a system that enables a cell phone user to call a 
billboard number to obtain more information about an advertisement on the billboard. The 
user sends an ID to enter the system, but the system does not provide promotional information 
based on purchasing history. 

b. '^atomatically displaying on an interior display said data to occupants of said 
vehicle after it is automatically detected by said monitoring step that said vehicle comes 
within a defined range of said store 

The February 19, 2003 Statement of Reasons for Allowance identified that this 
limitation is not taught by the cited references to Park , Malakowski et aL , and Cohen . The 
outstanding Official Action does not directly deal with this limitation, but Park seems to be 
the closest reference. Park discloses a system that tags radio broadcast advertisements with 
data that the user can obtain by pressing a button when the user hears an advertisement of 
interest. Park also allows a user to enter filtering criteria, such as distance, to define data tags 
for collection. Therefore, Park requires user input to display promotions and does not 
disclose "automatic display" of promotions information when it is "automatically detected" 
that the vehicle is within the defined range. 

n. New Claim 65 

" a controller coupled to said position receiver and said wireless communications device 
and configured to process said promotional information for display when said controller 
determines that said vehicle is within the predetermined proximity zone assigned to said 
commercial entity... interior display configured to display said promotional information" 

None of the cited references disclose this limitation. Park discloses that a zone can be 
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defined around the vehicle, but not assigned to the commercial entity. Assigning the zone to 
the commercial entity allows the zone to be shaped in consideration of surrounding stores so 
that the driver who is actually going to the commercial entity can receive promotions for the 
entity. (See Applicant' specification at page 7, lines 13-18; page 11, line 4-8; page 16, lines 
21-25. Cohen defines zones, but does not disclose an interior display which is needed to 
provide information to drivers actually going to the entity. 
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Claims with Highlighted Limitations 

^^j?Xn in-vehicle promotions system installed in a vehicle, comprising: 

a position receiver c onfigured to provide automatically detected position data for said 
hide thereby monitoring a position of said vehicle in relation to a commercial entity; 
a controller connected to said receiver; 

a wireless communications device connected to said controller and configured to ^ 
transmit identity information identifying a person associated with said vehicle and to 
receive promotional information targeted for said person based on a purchase history of 
said person ; and — 

an interior display configured to be installed in an interior of said vehicle and 
connected to said controller, 

wherein said controller automatically outputs said promotional information to said 
interior display based on said position data indicating that said vehicle is in a 
predetermined position in relation to said commercial entity. 

(^^9^An in-vehicle promotions system installed in a vehicle, comprising: 
an RF transmitter configured to transmit identity information identifying a person 

associated with said vehicle; 

an RF receiver configured to receive transmitted promotions information targeted 

for said person based on a purchase history of said person; 
a controller connected to said receiver; 

a device configured to monitor a position of said vehicle in relation to a commercial 
entity; and 

an interior display configured to be installed in an interior of said vehicle and 
connected to said controller wherein said controller causes said promotions information to be 
automatically displayed on said interior display based on an automatically detected 
position of said vehicle which indicates that the vehicle is in a predetermined position with 
respect to the commercial entity. 
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43. A method of displaying promotions information to a vehicle occupant, 
comprising: 

transmitting identifying information identifying a person associated with said 
vehicle^ 

storing data corresponding to promotions information targeted for said person based 
on a purchase history of said person in said vehicle', 

monitoring a position of said vehicle in relation to a store with which the promotions 
information is associated; and 

automatically displaying said data on an interior display after it is automatically 
detected by said monitoring step that said vehicle comes within a defined proximity to the 
store with which said promotions information is associated. 




60^ A method of distributing promotions information, comprising: 
forming a database of promotions information of at least one store; 
communicating to said store identifying information identifying a person associated 
with said vehicles; 

wirelessly distributing data corresponding to promotions information, targeted for 

said person based on a purchase history of said person, to a vehicle; 
monitoring a position of said vehicle in relation to a store; and 
automatically displaying on an interior display said data to occupants of said 

vehicle after it is automatically detected by said monitoring step that said vehicle comes 

within a defined range of said store. 

^^65)(New) An in-vehicle promotions system installed in a vehicle, comprising: 

a position receiver configured to monitor a position of said vehicle in relation to a 

comm ercial entity ha ving^ predetermined proximity zone assigned thereto^^___^ 

a wireless communications device configured to receive promotional information^ 

irom said commercialenti^,^;^^^ 

— ' ^ 

a controller cniip J ftH tn nniH pa sitinn receiver and said wireless communications device 

and configured to process said promotional information for display when said controller 
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determines that said vehicle is within the predetermined proximity zone assigned to said 
commercial entity; and 

an interior display configured to be installed in an interior of said vehicle and 
connected to said controller, said interior display configured to display said promotional 
information. 
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